[image: image1.jpg]Women Who Write
».0. Box 6167
Louisville, Kt
40206-0167



[image: image2.jpg]


[image: image3.jpg]


[image: image4.jpg]


[image: image5.jpg]


[image: image6.jpg].
i

SHE

¥

.

i






[image: image7.jpg]L e T
T

mapifiami====1




[image: image8.jpg]













Around the Town for Writers


November 2010





Sat Nov 6 -- Louisville – U of L Shelby Campus- Burhans Hall Room 208 Self-Publishing for Virgins Seminar – Learn how to organize, layout, publish and promote your self-published book





Fri Nov 12 -- Louisville -- InKY Reading Series at The Bard's Town. Poetry by Matthew Lippman, author of The New Year of Yellow and Monkey Bars.





Sat Nov 13 -- KENTUCKY BOOK FAIR -- Frankfort Convention Center, 405 Mero Street, Frankfort. Hours are 9 am to 4:30 pm.


Admission is free.  http://kybookfair.org. For a list of 2010 authors see 


http://kybookfair.org/2010/authors.php. 


�Fri Nov 19 -- Louisville -- A Reader's Corner Bookstore, 138 Breckinridge Lane, will host a poetry reading starting with a 15-minute open mic at 7 pm. 





Submissions


Print journals that accept on-line submissions, compliments of Diane Lockward.  http://networkedblogs.com/30vt8 �





WRITER’S WIRE


The newsletter for women writers in the know.
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Women Who Write, Inc.


www.womenwhowrite.com


The “GoTo” place for women writers. 











Women who write, inc.


Encouraging, supporting and educating women who aspire to write
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FIVE THINGS EVERY COPYWRITER SHOULD KNOW:  Part 1





by Cynthia Canada





Copywriters are special. We toil unsung in agencies and marketing departments, writing about products, services, and opportunities. We don’t get by-lines, and we rarely get rich. Sometimes we win competitions, but the only people who know are other copywriters.


So why bother? Well, it beats the heck out of slopping hogs. Or – if you ask me – anything with “assistant” in the job title. Good copywriters can earn a degree of autonomy; within the parameters of company standards, they can develop and use a personal style.


And sometimes you find a truly rare bird – a good copywriter who does it just for the love of writing. It’s usually someone who’s perpetually curious and passionate about information for information’s sake, who habitually does three or four things at once. 


Okay, really? It’s someone with Attention Deficit/Hyperactivity Disorder – in this case, an asset.


But even if you don’t have ADHD, you can write good copy – and these guidelines can make your copy even better.


Know your subject 


Flashback to writing class: Write what you know. But what do you do with a topic you know nothing about? One you really didn’t care about until the assignment hit your desk?


One challenge of copywriting is researching topics for which you wouldn’t ordinarily give two cents. Having ADHD helps – seriously. If everything interests you, you’ll probably find something to say about any project. But if not, you still have to write what you know, which means getting on a first-name basis with this subject – now.


Dig in. Overdo it, even. When I was writing my first term paper, my dad told me there’s no such thing as too many notes. “You can always cut something,” he said. “You can’t always go back for more.” I gathered enough research on that seventh-grade topic to feed 30 years worth of minor obsession – thanks, Dad.


If push comes to shove and you can’t find any redeeming value in the assignment, cry “uncle.” Just do it quickly, so your client can find another writer to meet the deadline.


Continued on page 2


 














Lean how to self-publish your book!


 Self-Publishing for Virgins Seminar


Register Now at 


http://www.selfpublishingforvirgins.com





If you have been published or have received an award or accolade in your writing career please let us know. Send your news to info@womenwhowrite.com.


�








Peggy DeKay teaches writers why they need to self-publish and how to do it!  The workshop will be held Saturday, Nov. 6th from  9 am – 4:30 pm - U of L  Shelby Campus, Burhans Hall, 9001 Shelbyville Road, Louisville.





Cost:   $119.00   Women Who Write members get a discount!   To register click below:


http://www.selfpublishingforvirgins.com





Continued from page 1 Five Things


Know your audience


You have your research, you know your subject, and you want to dive in and do it justice. It’s the history of the U.S. Supreme Court. Or you’re on the ad team that’s rolling out the Coolest Kitchen Discovery since Fire.


You could write a book on the Supreme Court. Shoot – you could write a book on the current generation of justices. (Or kitchen gadgets.) But what does your audience want to know? If they’re final-year law or culinary students, they might read your book – after graduation. Fifth-graders waiting for next month’s Scholastic Magazine – not so much. Not even after school’s out.


No matter how much you could tell – don’t. Understand your readers’ priorities. Know their average reading level and go a grade or two lower. It’s not “dumbing down” – it’s respecting your readers’ time. Your goal isn’t to educate the universe. It’s to pass along something interesting and new.


Your readers want to know, “What’s in it for me?” In other words, Why am I reading this? What will I  find out? Is it at least good for a laugh? It’s not about you. Channel your readers – and write for them. 


Which brings me to … Part 2, which we will carry in our December 2010 newsletter.





Cynthia Canada is a member of Women Who Write. She is a professional copyrighter and blogger. Please visit her blog at http://cynthiac54.blogspot.com/2010/10/hope.html.














Cheri Powell is the author of Seven Tips to Make the Most of the Camino de Santiago. Cheri is also a member of Women Who Write, Inc. To purchase her book or to learn more about Cheri please visit her Web site at � HYPERLINK "http://cheripowell.com" ��http://cheripowell.com�
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Member Names in the News


Susan Lindsey was recently honored with a "Landmark" award for her media relations work on behalf of Louisville-based Presbyterian Disaster Assistance. Susan's media campaign helped generate more than $10 million in donations in less than six months for relief and recovery work in Haiti. The Landmark awards are co-sponsored by local chapters of the International Association of Business Communicators and the Public Relations Society of America.





Peggy Grimes is a published contributor to a new book by the Keeneland Association, Eclipse Press. It is a beautifully photographed, hardbound coffee table book called Keeneland Entertains, Traditional Bluegrass Hospitality and Favorite Recipes by Fran Taylor.  Fran is executive director of the Keeneland Foundation. The book is now on sale in bookstores everywhere.





Cheri Powell’s new Web site is finished and can be visited at http://www.cheripowell.com.





                                                       cheripowell.com cheripowell.com
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Women Who Write, Inc., a nonprofit 501c3 was co-founded in 1992 by Carridder “Rita” Jones, a playwright, author and historian.
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E:  info@womenwhowrite.com








A:  PO Box 6167


      Louisville, KY  40206-0167





W:  www.womenwhowrite.com








NOVEMBER 2010	VOL 2 ISSUE 13








Meetings and membership


Our goal is to encourage, support and educate all women who aspire to write. Our group is diverse and dynamic. If you are beginning your writing journey, a newly published writer, or in the middle of your career, there is something here for you. Membership entitles you to the following benefits: reading critiques, guest lecturers, workshops, writing contests, publication in our annual anthology, participation in public readings, five complimentary copies of our annual anthology (a $50.00 retail value) and participation in our annual weekend retreat. 





Come and grow with us!





Meeting Times and Locations


1st Thursday each month in Highlands Library Branch


Mid City Mall 1250 Bardstown Road


6:30 pm – 8:30 pm

















A Complete Course


by Cheri Powell





I want to write a good story and I want to do it NOW.  If this is your mind-set, then you need to acquire a copy of Immediate Fiction: A Complete Writing Course by Jerry Cleaver.


   


This book explores some of the basic components of fiction, how to recognize them and how to execute them well.  There are a few exercises, but the majority of the book is more like attending writing classes. Examples and stories are given to illustrate points. The reading is easy. I found it to be a good book for curling up on a rainy afternoon and exploring more of the craft that I am trying to master.


   


There are lots of suggestions about writing, many of them in opposition.  As Cleaver states in the Method chapter, “Lots of advice and lots of contradiction.  That’s because what’s right for one writer is wrong for another.”  That made me feel good.  There’s no one right answer.


  


Throughout the book the basic themes of fiction writing are highlighted: Conflict (want + obstacle), Action, Resolution, Emotion and Showing.  There is a chapter on rewriting covers how to make sure that you have all the elements in a cohesive whole.  You don’t want material that doesn’t move the story forward.  Every word should do something toward moving the plot along.


 


The book offers different techniques for tightening your writing.  My favorite is the Why? What? How? Technique (page 131).  This is a process where you go through your story and ask why? of every line. If it doesn’t  make sense,  you skip that line.  The purpose is to find the motivations of characters.  If we have a line that states: Fred came through the front door and confronted Mary.  You would ask, why he came through the front door.  Was his habit to use the back?  Is this important? Why is he confronting Mary? You get the picture.  Know why you used the words you did.





There’s a chapter on universal plots that I found so intriguing that I wrote the short story A Case of Need based on one of Chaucer’s Canterbury Tales.  Human emotions haven’t changed in centuries. Settings have. That is how I was able to take the basic plot of greed and put it in a modern setting. So, if you’ve got a couple of afternoons and would like to enhance your knowledge of the craft, you can’t do any better than to curl up with this book.




















�


LETTER FROM THE EDITOR 


�“Do not lose hold of your dreams for if you do you will still exist…but you will cease to live.” Henry David Thoreau





Let’s talk dreams. We all have them, and some of us have seen one or two of them come true in our lifetime. There is an old saying, “a goal is just a wish unless it is written down.” I have a challenge for you this month. Choose a day that you are going to call your own. Mark it on your calendar and plan to spend that day in a place where you feel safe, comfortable and inspired. Ask yourself these questions: What do I love to do so much, that when I do it, I lose track of time? If I could have it any way that I wanted it, what would my life be like today? Begin writing down  your dream life in detail; you are a writer after all. Can you see yourself accepting an award at a book signing? Is that your name at  the top of New York Times Best Seller List? Write down a detailed description of the house where you live. Who are you talking to and who is coming to visit you? How does your office look? What about the view from your office window—do you see the Eiffel Tower, a cityscape, mountains or deep woods? What will you accomplish this year?  Write it all down. When that is done (and it can take some time), find pictures that depict what you wrote. Paste them in a journal or on a poster board in your office. Write your vision and make it plain; 2011 is a year of accomplishment for those who reach for it.				Peggy Barnes DeKay, Editor





























                		Peggy DeKay 
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Book Review





Immediate Fiction:  A Complete Writing Course


by Jerry Cleaver
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